JAN 5 1950 


JOURNAL OF RETAILING 
| INDEX 
VOLUMES XXIII AND XXIV 


Compiled by Mary M. Roche 


February 1947—December 1948 


Tit 


Burmon 
\ erary 
4 3 7 

AR 

= 

7 

f 

] 

I 

I 

A 

C 

C 

C 

C 

C 

D 

E 

T 

G 

G 

G 


JOURNAL OF RETAILING 


INDEX 
VOLUMES XXIII AND XXIV 
FEBRUARY 1947-DECEMBER 1948 


ARTICLES 


Title of Article 


The A & P Decision, Klein, Robert L., Feb. 
1947, 16-22 

Adjustments as a Key to Operating Difficul- 
ties, Last, Emanuel, Oct. 1948, 109-110 


Be Dumb—and Sell, McEwen, James L., Dec. 
1947, 128 

Better Relationship Between Manufacturer 
and Retailer, Mayer, Harry S., Dec. 1948, 
147-150 

Better Retail Executives, Goldenthal, Irving, 
Feb. 1947, 1-2, 7 

A Blueprint for an Effective and Happy Or- 
ganization, Goldenthal, Irving, Apr. 1948, 
52-53 


Can the Retailer Benefit from Standards for 
Consumer Goods?, Tesi, A. Frank, Oct. 
1948, 121-125 

Can Style Acceptance Be Measured it Ad- 
vance?, Cullinan, G. J., Oct. 1947, 81-84, 
102 

Centrally Controlled Merchandising for Fash- 
ion Units, Hollatz, C. A., Dec. 1948, 162- 
170 

Copy-Testing Technique for a Small Rural 
Store, Bierer, Helen Guild, Apr. 1947, 38- 
42 

Credit Information Is Important Again, 
Buckeridge, A. B., Oct. 1947, 99-102 


Development of Commodity Standards for a 
Department Store, Labarthe, Jules Jr., Apr. 
1948, 63-68, 80 

Display — or Visual Merchandising ?, Cowee, 
Howard M., Apr. 1947, 48-52 

Does the Taft-Hartley Act Apply to Retail- 
ing?, Simon, Morton J., Dec. 1947, 111-118 


Establishing a Demonstration Store in a High 
School, Stanitis, Sylvia A., Feb. 1948, 30-36 


The Frozen Food Business is the Department 
Store’s Opportunity, Burston, William, Feb. 
1947, 23-28 

Getting Along with the Boss, Lockley, Law- 
rence C., Dec. 1948, 140-141 

Getting the Most Out of Store Personnel, 
Warmbier, Edward J., Dec. 1947, 138-145 

Group Lesson Plans for Textiles, Wingate, 
Isabel B., Apr. 1947, 53-55, 59 


How to Capitalize on Bridal Business, Potts, 
Alexandra, Apr. 1948, 69-73 

How to Woo Customers and Win Friends: 
The Story of Stuyvesant Town, Pearl, 
John, Feb. 1948, 26-27, 36 

Human Reactions to Executive Responsibili- 
ties, Lockley, Lawrence C., Oct. 1948, 97- 
98 


The Importance of the Retailer in the Devel- 
opment of Product Design, Miiller-Munk, 
Peter, Feb. 1947, 8-13, 22 

Intrastore Television as a Sales Promotion 
Medium, Jonas, Hilda, Feb. 1948, 15-20 

It’s Sell, Sell, Sell, in Groceries !, Wolf, William 
F., Apr. 1947, 33-34, 67 

It’s So Old It’s New, Orton, Vrest, Apr. 1948, 
60-62 


Job Analysis Plus Job Training Mean Top 
Performance, Ferguson, William C., Apr. 
1947, 56-59 


Manufacturers Can Be Educators, Booth, 
Elizabeth, Oct. 1947, 89-90, 102 

Manufacturers Must Bring Down the Cost of 
Retailing, Smullyan, Clinton, Dec. 1948, 
158-161 

Merchandising Research for Retail Stores, 
Pilat, William J., Dec. 1948, 133-139 

Merchant or Speculator, Harris, Phil, Dec. 
1948, 142-146 

Mexico Invades Retail Frozen-Food Market, 
Tracey, Minnie B., Dec. 1948, 177-179 

The Minimum Wage in Retailing, Nystrom, 
Paul H., Feb. 1948, 1-5 

“Mr. President — Let’s Talk about the Kid”, 
Warmbier, Edward J., Apr. 1948, 54-59 


Needed: A New Buyer Setup, Valenstein, 
Lawrence, Apr. 1948, 45-51 

A New Approach to Apparel Sizing Problems, 
Lonie, Mansfield, Dec. 1947, 119-123 


Of the Month Clubs, Hollander, Stanley C., 
Oct. 1948, 111-116, 

Our Girl, Martha, Black, Harry, Oct. 1947, 
77-80 


The Philosophy Behind the Last-In-First-Out 
Inventory Method, Kleinhaus, H. I., Oct. 
1948, 99-102, I10 

Plain Words About Radio Advertising, Den- 
nis, Walter L., Feb. 1947, 3-7 


A Program for Plastics, Breskin, Charles A., 
Apr. 1947, 43-47, 52 

The Puzzle of Prices, Lockley, Lawrence C., 
Apr. 1947, 35-37 


A Retail Market in One Economic World, 
Cover, John H., Dec. 1947, 146-151 

Retail Trade in 1946, Friedman, Elaine R., 
Apr. 1947, 60-63 

Retail Trade in 1947, Goloff, Joseph M., Apr. 
1948, 81-85 

Retailing Operating Ratios: A Tool for Man- 
agement, Tebeau, Robert L., Dec. 1947, 
129-137 


Services Available to Retailers from the 
United States Department of Commerce, 
Gordon, Benjamin H., Feb. 1947, 14-15 

Slowdown—Why ? Speed Up—How?, Warm- 
bier, Edward J., Oct. 1948, 89-96, 125 

A Small-Town Store Studies Its Market, 
Tick, Melvin, Oct. 1947, 69-76 

“Stag Night” in Bridgeport: An Experiment 
in Community Sales Promotion, Goloff, 
Joseph M., Feb. 1948, 28-29 

The Store-Modernization Movement, Evans, 
John W. H., Dec. 1948, 171-176, 179 

Suggestions Systems: Are They for Retail- 
ing?, Williams, Gordon L., Feb. 1948, 21- 
25 


Training Is a Staff Function, McCarthy, John 
J., Feb. 1948, 6-13 


Use of Visual Aids in Department-Store Train- 
ing, Gress, John J., Oct. 1947, 91-98, 102 
Using the Consumer Panel to Measure De- 
partment-Store Buying, Black, Thomas W., 

Dec. 3948, 151-157, 170 


The Values of Personnel Testing in Retail- 
ing, Greenberger, Lawrence F., Dec. 1947, 
124-127, 137 


The Wages of Labor, Lockley, Lawrence C., 
Dec. 1947, 109-110, 118 

Want Slips Are Found Sales, Baron, Cass S., 
Oct. 1947, 85-88 

What Customers Think About Branch Stores, 
Goloff, Joseph M., Oct. 1948, 103-108, 130 

What Retailing Can Learn from Industry, 
Shaw, Haylett B., Oct. 1948, 117-120 

Who Makes the Money — Manufacturer or 
Retailer?, Hammer, Herman, Apr. 1948, 
74-76 

Will Dollars Save the World?, Ellsworth, T. 
Dart, Feb. 1948, 37-39 

Words with Dull Edges, Westervelt, Richard 
E., Feb. 1948, 14, 20 


You Cannot Escape Store Policy, Hooson, 
Fred, Apr. 1948, 77-80 


Author of Article 


Baron, Cass S., Want Slips Are Found Sales, 
Oct. 1947, 85-88 

Bierer, Helen Guild, Copy-Testing Technique 
for a Small Rural Store, Apr. 1947, 38-42 

Black, Harry, Our Girl, Martha, Oct. 1947, 
77-80 

Black, Thomas W., Using the Consumer Panel 
to Measure Department-Store Buying, Dec. 
1948, 151-157, 170 

Booth, Elizabeth, Manufacturers Can Be Ed- 
ucators, Oct. 1947, 89-90, 102 

Breskin, Charles A., A Program for Plastics, 
Apr. 1947, 43-47, 52 

Buckeridge, A. B., Credit Information Is Im- 
portant Again, Oct. 1947, 99-102 

Burston, William, The Frozen Food Business 
is the Department Store’s Opportunity, 
Feb. 1947, 23-28 


Cover, John H., A Retail Market in One 
Economic World, Dec. 1947, 146-151 

Cowee, Howard M., Display—or Visual Mer- 
chandising?, Apr. 1947, 48-52 

Cullinan, G. J., Can Style Acceptance Be 
Measured in Advance?, Oct. 1947, 81-84, 
102 


Dennis, Walter L., Plain Words About Radio 
Advertising, Feb. 1947, 3-7 


_ Ellsworth, T. Dart, Will Dollars Save the 
World?, Feb. 1948, 37-39 
Evans, John W. H., The Store-Modernization 
Movement, Dec. 1948, 171-176, 179 


Ferguson, William C., Job Analysis Plus Job 
Training Means Top Performance, Apr. 
1947, 56-59 

Friedman, Elaine R., Retail Trade in 1946, 
Apr. 1947, 60-63 


Goldenthal, Irving, Better Retail Executives, 
Feb. 1947, 1-2, 7 

Goldenthal, Irving, A Blueprint for an Ef- 
fective and Happy Organization, Apr. 1948, 
52-53 

Goloff, Joseph M., Retail Trade in 1947, Apr. 
1948, 81-85 

Goloff, Joseph M., “Stagg Night” in Bridge- 
port: An Experiment in Community Sales 
Promotion, Feb. 1948, 28-29 

Goloff, Joseph M., What Customers Think 
About Branch Stores, Oct. 1948, 103-108, 
130 

Gordon, Benjamin H., Services Available to 
Retailers from the United States Depart- 
ment of Commerce, Feb. 1947, 14-15 

Greenberger, Lawrence F., The Values of 
Personnel Testing in Retailing, Dec. 1947, 
124-127, 137 

Gress, John J., Use of Visual Aids in Depart- 
ment-Store Training, Oct. 1947, 91-98, 102 


Hammer, Herman, Who Makes the Money— 
Manufacturer or Retailer ?, Apr. 1948, 74-76 

Harris, Phil, Merchant or Speculator, Dec. 
1948, 142-146 

Hollander, Stanley C., Of the Month Clubs, 
Oct. 1948, 111-116, 130 

Hollatz, C. A., Centrally Controlled Merchan- 
dising for Fashion Units, Dec. 1948, 162- 

Hooson, Fred, You Cannot Escape Store 

Policy, Apr. 1948, 77-80 


Jonas, Hilda, Intrastore Television as a Sales- 
Promotion Medium, Feb. 1948, 15-20 


Klein, Robert L., The A & P Decision, Feb. 
1947, 16-22 

Kleinhaus, H. I., The Philosophy Behind the 
Last-In-First-Out Inventory Method, Oct. 


1948, 99-102, IIO 


Labarthe, Jules Jr., Development of Com- 
modity Standards for a Department Store, 
Apr. 1948, 63-68, 80 

Last, Emanuel, Adjustments as a Key to 
Operating Difficulties, Oct. 1948, 109-110 

Lockley, Lawrence C., Getting Along with 
the Boss, Dec. 1948, 140-141 

Lockley, Lawrence C., Human Reactions to 
Executive Responsibilities, Oct. 1948, 97-98 

Lockley, Lawrence C., The Puzzle of Prices, 
Apr. 1947, 35-37 

Lockley, Lawrence C., The Wages of Labor, 
Dec. 1947, 109-110, 118 

Lonie, Mansfield, A New Approach to Ap- 
parel Sizing Problems, Dec. 1947, 119-123 


Mayer, Harry S., Better Relationship Be- 
tween Manufacturer and Retailer, Dec. 
1948, 147-150 

McCarthy, John J., Training Is a Staff Func- 
tion, Feb. 1948, 6-13 

McEwen, James L., Be Dumb—and Sell, 
Dec. 1947, 128 

Miiller-Munk, Peter, The Importance of the 
Retailer in the Development of Product 
Design, Feb. 1947, 8-13, 22 


Nystrom, Paul H., The Minimum Wage in 
Retailing, Feb. 1948, 1-5 


Orton, Vrest, It’s So Old It’s New, Apr. 1948, 
60-62 


Pearl, John, How to Woo Customers and Win 
Friends: The Story of Stuyvesant Town, 
Feb. 1948, 26-27, 36 

Pilat, William J., Merchandising Research for 
Retail Stores, Dec. 1948, 133-139 

Potts, Alexandra, How to Capitalize on Bridal 
Business, Apr. 1948, 69-73 


Shaw, Haylett B., What Retailing Can Learn 
from Industry, Oct. 1948, 117-120 


Simon, Morton J., Does the Taft-Hartley Act 
Apply to Retailing?, Dec. 1947, 111-118 
Smullyan, Clinton, Manufacturers Must Bring 
Down the Cost of Retailing, Dec. 1948, 
158-161 

Stanitis, Sylvia A., Establishing a Demonstra- 
tion Store in a High School, Feb. 1948, 
30-36 


Tebeau, Robert L., Retailing Operating Ra- 
tios: A Tool for Management, Dec. 1947, 
129-137 

Tesi, A. Frank, Can the Retailer Benefit from 
Standards for Consumer Goods ?, Oct. 1948, 
121-125 

Tick, Melvin, A Small-Town Store Studies 
Its Market, Oct. 1947, 69-76 

Tracey, Minnie B., Mexico Invades Retail 
Frozen-Food Market, Dec. 1948, 177-179 


Valenstein, Lawrence, Needed: A New Buyer 
Setup, Apr. 1948, 45-51 


Warmbier, Edward J., Getting the Most Out 
of Store Personnel, Dec. 1947, 138-145 

Warmbier, Edward J., “Mr. President — Let’s 
Talk About the Kid”, Apr. 1948, 54-59 

Warmbier, Edward J., Slowdown— Why? 
Speed Up— How?, Oct. 1948, 89-96, 125 

Westervelt, Richard E., Words with Dull 
Edges, Feb. 1948, 14, 20 

Williams, Gordon L., Suggestions Systems: 
Are They for Retailing?, Feb. 1948, 21-25 

Wingate, Isabel B., Group Lesson Plans for 
Textiles, Apr. 1947, 53-55, 59 

Wolf, William F., It’s Sell, Sell, Sell, in Gro- 
ceries!, Apr. 1947, 33-34, 67 


BOOK REVIEWS 


Title of Book 


Apparel Accessories, Gillespie, Karen R., 

(Spencer, Kathryn C.), Apr. 1947, 65 
Applied Retailing, Hitchcock, Louise S., 
(Viser, Festus J.) , Oct. 1948, 128 


The Board of Directors and Business Man- 
agement, Copeland, Melvin T. and Towe, 
Andrew R., (Krusa, Hans E.), Dec. 1947, 
154 

Building an Audio-Visual Program, Schreiber, 
Robert E. and Calvert, Leonard, (McEwen, 
James L.), Oct. 1948, 127 

Buying for Retail Stores, revised edition, 
Wingate, John W. and Brisco, Norris A., 
(Schaller, E. O.), Feb. 1947, 29 


Departmental Merchandising and Operating 
Results of Department Stores and Spe- 
cialty Stores, Controllers’ Congress, Na- 
tional Retail Dry Goods Association, 
(Schaller, Elmer O.), Oct. 1948, 129 


Effective Personality Building, Vaughn, Gwe- 
nyth R., and Roth, Charles B., (Thompson, 
Willard M.), Oct. 1947, 104-105 

The Elements of Marketing, 3rd revised edi- 
tion, Converse, Paul D. and Huegy, Har- 
vey W., (McMath, C. B.), Oct. 1947, 103 

Employees Are People, Tootle, Harry King, 
(Krusa, Hans E.), Oct. 1947, 106 

Expenses and Profits of Limited Price Variety 
Stores in 1947, Brown, Milton P., (Lock- 
ley, Lawrence C.), Dec. 1948, 181-182 


Fashion Fundamentals, Chambers, Bernice G., 
(Taylor, Matilda), Oct. 1948, 126 

Films in Business and Industry, Gipson, Henry 
Clay, (McEwen, James L.), Dec. 1948, 
182-183 

The 5 Great Rules of Selling, Whiting, Percy 
H., (McEwen, James L.), Oct. 1948, 127- 
128 

Fundamentals of Salesmanship, California 
State Education Department, Vocational 
Education Commission, Business Education 
Bureau, (Westervelt, Richard E.), Apr. 
1948, 86 

Fundamentals of Selling, sth edition, Walters, 
R. G. and Wingate, John W., (McEwen, 
James L.), Dec. 1948, 183 

Fur—A Practical Treatise, revised edition, 
Bachrach, Max, (Gillespie, Karen R.), Oct. 


1947, 104 


Good Lighting for People at Work in Read- 
ing Rooms and Offices, Holway, Alfred H. 
and Jameson, Dorothea, (Krusa, Hans E.), 
Dec. 1947, 154 

The Guarantee of Work and Wages, Snider, 
Joseph L., (Krusa, Hans E.), Oct. 1947, 106 


How to Select Better Salesmen, Rados, Wil- 
liam, (Thompson, Willard M.), Apr. 1947, 
66 


Indications of Current Business Conditions, 
Palmer, Edgar Z., (Westervelt, Richard 
E.), Dec. 1947, 153 

Information Sources for Small Businesses, 
Yocum, James C., assisted by Ferrin, 
Emma, (Lockley, Lawrence C.), Apr. 1947, 
65-66 

Introduction to Marketing, Converse, Paul D. 
and Jones, Fred M., (Ellsworth, T. D.), 
Dec. 1948, 180 


Job Evaluation, Johnson, Forrest Hayden, 
Boise, Robert W. Jr., and Pratt, Dudley, 
(Krusa, Hans E.), Feb. 1947, 29 


The Location of Economic Activity, Hoover, 
Edgar M., (Lockley, Lawrence C.), Dec. 


1948, 182 


Manual on Receiving Department Operations, 
revised edition, edited by Mongeon, 
Leonard, (Krusa, Hans E.), Oct. 1947, 106 

Market and Marketing Analysis, Heidings- 
field, Myron S. and Blankenship, Albert 
B., (Lockley, Lawrence C.), Dec. 1947, 153 

Marketing, Duddy, Edward A. and Reagan, 
David A., (Ellsworth, T. D.), Oct. 1948, 
129-130 

Marketing Drugs and Cosmetics, Bader, Louis 
and Picker, Sidney, (Gillespie, Karen R.), 
Oct. 1947, 105 

Marketing Handbook, edited by Nystrom, 
Paul H., (Lockley, Lawrence C.), Apr. 
1948, 87 

The Marriage of Diamonds and Dolls, Lewis, 
Mary E., in collaboration with Dignam, 
Dorothy, (Gillespie, Karen R.), Apr. 1947, 
66-67 

The Marshall Fields, A Study in Wealth, Teb- 
bel, John, (Lockley, Lawrence C.), Feb. 
1948, 40 

Meeting the Special Problems of Small Busi- 
ness, Research and Policy Committee for 
Economic Development, (Westervelt, Rich- 
ard E.), Feb. 1948, 41 

Merchandising Arithmetic for Retail Train- 
ing, revised edition, Chambers, Irene M., 
(Schaller, Elmer O.), Feb. 1948, 41-42 

Modern Store Design, Burke, Gene and 
Kober, Edgar, (Krusa, Hans E.), Feb. 


1947, 30-31 


Newspaper Advertising, Lund, John V., 
(Cowee, Howard M.), Feb. 1948, 41 


Operating Results of Department and Spe- 
cialty Stores in 1946, McNair, Malcolm P., 
(Lockley, Lawrence C.), Oct. 1947, 105- 
106 

Operating Under the Taft-Hartley Act, Malin, 
Max and Unterberger, S. Herbert, (Mc- 
Ewen, James L.), Feb. 1948, 42 


Paint Power and How to Sell It, Kent, 
Lenore, (Westervelt, Richard E.), Feb. 
1948, 42 

Pacemakers of Progress, The Story of Shoes 
and the Shoe Industry, Quimby, Harold 
R., (Gillespie, Karen R.), Apr. 1947, 65 

Practical Job Evaluation, Jones, Philip W., 
(McEwen, James L.), Oct. 1948, 128-129 

The Preparation and Use of Visual Aids, 
Haas, Kenneth, B. and Packer, Harry Q., 
(Thompson, Willard M.), Feb. 1947, 30 

The Pre-War Industrial Pattern of Wiscon- 
sin, Palmer, Edgar Z., (Westervelt, Richard 
E.), Dec. 1947, 153-154 

Printers’ Ink Refresher Course in Advertising, 
Selling, and Merchandising, Staff of Print- 
ers’ Ink, (Cowee, Howard M.), Feb. 1948, 


41 


— 
| 
=] 


Profitable Direct Mail Methods, Stone, Rob- 
ert, (Cowee, Howard M.), Feb. 1948, 40-41 


A Reading List on Business Administration, 
The Amos Tuck School of Business Ad- 
ministration, (Lockley, Lawrence C.), Dec. 
1947, 152 

Retail Credit Fundamentals, revised edition, 
Phelps, Clyde William, (Krusa, Hans E.), 
Apr. 1948, 86-87 

Retail Job Analysis and Evaluation, Plant, 
George and Pope, John B., (Krusa, Hans 
E.), Feb. 1947, 30 

Retailing, Brisco, Norris A., 2nd edition re- 
vised by Brisco, Norris B., (Ellsworth, T. 
D.), Dec. 1947, 152 


Sampling Inspection, Statistical Research 
Group, Columbia University, (Lockley, 
Lawrence C.), Oct. 1948, 127 

Say It with Figures, Zeisel, Hans, (Lockley, 
Lawrence C.), Apr. 1948, 86 

Scientific Management, Taylor, Frederick 
Winslow, (Ellsworth, T. D.), Dec. 1948, 
180-181 

Secrets of Closing Sales, Roth, Charles B. 
(Thompson, Willard M.), Apr. 1947, 67 

Selected Techniques of Statistical Analysis, 
Statistical Research Group, Columbia Uni- 
versity, (Lockley, Lawrence C.), Oct. 1948, 
127 

Selling in Stores, Smith, Paul E. and Breen, 
George E., (McEwen, J. L.), Dec. 1947, 
152-153 

The Shops of Britain, Levy, Hermann, (Lock- 
ley, Lawrence C.), Oct. 1948, 126-127 

Store Arrangement and Display, United 
States Department of Commerce, Inquiry 
Reference Service, (Krusa, Hans E.), Feb. 
1947, 31 

Store Salesmanship, 3rd edition, Brisco, Nor- 
ris A., Griffith, Grace, and Robinson, O. P., 
(Thompson, Willard M.), Oct. 1947, 104 


The Use of Training Films in Department and 
Specialty Stores, Hague, Harry M., (Mc- 
Ewen, James L.), Dec. 1948, 183-184 

A Workbook for Retail Buying and Market- 
ing, 2nd edition, Wingate, John W., Schal- 
ler, Elmer O., and Goldenthal, Irving, (Mc- 
Math, C. B., Jr.), Feb. 1947, 29 


Author of Book 


The Amos Tuck School of Business Adminis- 
tration, A Reading List on Business Admin- 
istration, (Lockley, Lawrence C.), Dec. 
1947, 152 

Bachrach, Max, Fur—A Practical Treatise, 
revised edition, (Gillespie, Karen R.), Oct. 
1947, 104 


Bader, Louis and Picker, Sidney, Marketing 
Drugs and Cosmetics, (Gillespie, Karen 
R.), Oct. 1947, 105 

Blankenship, Albert B. and Heidingsfield, 
Myron S., Market and Marketing Analysis, 
(Lockley, Lawrence C.), Dec. 1947, 153 

Boise, Robert W., Jr., Pratt, Dudley and 
Johnson, Forrest Hayden, Job Evaluation, 
(Krusa, Hans E.), Feb. 1947, 29 

Breen, George E. and Smith, Paul E., Selling 
in Stores, (McEwen, J. L.), Dec. 1947, 
152-153 

Brisco, Norris A. and Wingate, John W., Buy- 
ing for Retail Stores, revised edition, 
(Schaller, E. O.), Feb. 1947, 29 

Brisco, Norris A., 2nd edition revised by 
Brisco, Norris B., Retailing, (Ellsworth, 
T. D.), Dec. 1947, 152 

Brisco, Norris, A., Griffith, Grace and Robin- 
son, O. P., Store Salesmanship, 3rd edition, 
(Thompson, Willard M.), Oct. 1947, 104 

Brisco, Norris B., revised 2nd edition; Brisco, 
Norris A., Retailing, (Ellsworth, T. D.), 
Dec. 1947, 152 

Brown, Milton P., Expenses and Profits of 
Limited Price Variety Stores in 1947, (Lock- 
ley, Lawrence C.), Dec. 1948, 181-182 

Burke, Gene and Kober, Edgar, Modern Store 
Design, (Krusa, Hans E.), Feb. 1947, 30-31 


California State Education Department, Vo- 
cational Education Commission, Business 
Education Bureau, Fundamentals of Sales- 
manship, (Westervelt, Richard E.), Apr. 
1948, 86 

Calvert, Leonard and Schreiber, Robert E., 
Building an Audio-Visual Program, (Mc- 
Ewen, James L.), Oct. 1948, 127 

Chambers, Bernice G., Fashion Fundamentals, 
(Taylor, Matilda), Oct. 1948, 126 

Chambers, Irene M., Merchandising Arith- 
metic for Retail Training, revised edition, 
(Schaller, Elmer O.), Feb. 1948, 41-42 

Controllers’ Congress, National Retail Dry 
Goods Association, Departmental Merchan- 
dising and Operating Results of Depart- 
ment Stores and Specialty Stores, (Schaller, 
Elmer O.), Oct. 1948, 129 

Converse, Paul D. and Huegy, Harvey W., 
The Elements of Marketing 3rd revised 
edition, (McMath, C. B.), Oct. 1947, 103 

Converse, Paul D. and Jones, Fred M., Intro- 
duction to Marketing, (Ellsworth, T. D.), 
Dec. 1948, 180 

Copeland, Melvin T. and Towe, Andrew R., 
The Board of Directors and Business Man- 
agement, (Krusa, Hans E.), Dec. 1947, 154 


Dignam, Dorothy, in collaboration with; 
Lewis, Mary E., The Marriage of Diamonds 
and Dolls, (Gillespie, Karen R.), Apr. 1947, 
66-67 


Duddy, Edward A. and Reagan, David A., 
Marketing, (Ellsworth, T. D.), Oct. 1948, 


129-130 


Ferrin, Emma, assisted by; Yocum, James 
C., Information Sources for Small Busi- 
nesses, (Lockley, Lawrence C.), Apr. 1947, 
65-66 


Gillespie, Karen R., Apparel Accessories, 
(Spencer, Kathryn C.), Apr. 1947, 65 

Gipson, Henry Clay, Films in Business and 
Industry, (McEwen, James L.), Dec. 1948, 
182-183 

Goldenthal, Irving, Wingate, John W. and 
Schaller, Elmer O., A Workbook for Retail 
Buying and Marketing, 2nd edition, (Mc- 
Math, C. B., Jr.), Feb. 1947, 29 

Griffith, Grace, Robinson, O. P. and Brisco, 
Norris A., Store Salesmanship, 3rd edition, 
(Thompson, Willard M.), Oct. 1947, 104 


Hague, Harry M., The Use of Training Films 
in Department and Specialty Stores, (Mc- 
Ewen, James L.), Dec. 1948, 183-184 

Haas, Kennth B. and Packer, Harry Q., The 
Preparation and Use of Visual Aids, 
(Thompson, Willard M.), Feb. 1947, 30 

Heidingsfield, Myron S. and Blankenship, 
Albert B., Market and Marketing Analysis, 
(Lockley, Lawrence C.), Dec. 1947, 153 

Hitchcock, Louise S., Applied Retailing, 
(Viser, Festus J.), Oct. 1948, 128 

Holway, Alfred H. and Jameson, Dorothea, 
Good Lighting for People at Work in Read- 
ing Rooms and Offices, (Krusa, Hans E.), 
Dec. 1947, 154 

Hoover, Edgar M., The Location of Eco- 
nomic Activity, (Lockley, Lawrence C.), 
Dec. 1948, 182 

Huegy, Harvey W. and Converse, Paul D., 
The Elements of Marketing, 3rd revised 
edition, (McMath, C. B.), Oct. 1947, 103 


Jameson, Dorothea and Holway, Alfred H., 
Good Lighting for People at Work in Read- 
ing Rooms and Offices, (Krusa, Hans E.), 
Dec. 1947, 154 

Johnson, Forrest Hayden, Boise, Robert W. 
Jr., and Pratt, Dudley, Job Evaluation, 
(Krusa, Hans E.), Feb. 1947, 29 

Jones, Fred M. and Converse, Paul D., Intro- 
duction to Marketing, (Ellsworth, T. D.), 
Dec. 1948, 180 

Jones, Philip W., Practical Job Evaluation, 
(McEwen, James L.), Oct. 1948, 128-129 


Kent, Lenore, Paint Power and How to Sell 
It, (Westervelt, Richard E.), Feb. 1948, 42 
Kober, Edgar and Burke, Gene, Modern Store 
Design, (Krusa, Hans E.), Feb. 1947, 30-31 


Levy, Hermann, The Shops of Britain, (Lock- 
ley, Lawrence C.), Oct. 1948, 126-127 

Lewis, Mary E., in collaboration with Dig- 
nam, Dorothy, The Marriage of Diamonds 
and Dolls, (Gillespie, Karen R.), Apr. 1947, 
66-67 

Lund, John V., Newspaper Advertising, 
(Cowee, Howard M.), Feb. 1948, 41 


Malin, Max and Unterberger, S. Herbert, Op- 
erating Under the Taft-Hartley Act (Mc- 
Ewen, James L.), Feb. 1948, 42 

Mongeon, Leonard, edited by, Manual on 
Receiving Department Operations, revised 
edition, (Krusa, Hans E.), Oct. 1947, 106 

McNair, Malcolm P., Operating Results of 
Department and Specialty Stores in 1946, 
(Lockley, Lawrence C.), Oct. 1947, 105- 
106 


Nystrom, Paul H., edited by, Marketing 
Handbook, (Lockley, Lawrence C.), Apr. 
1948, 87 


Packer, Harry Q. and Haas, Kenneth B., The 
Preparation and Use of Visual Aids, 
(Thompson, Willard M.), Feb. 1947, 30 

Palmer, Edgar Z., Indications of Current 
Business Conditions; The Pre-War Indus- 
trial Pattern of Wisconsin, (Westervelt, 
Richard E.), Dec. 1947, 153-154 

Phelps, Clyde William, Retail Credit Funda- 
mentals, revised edition, (Krusa, Hans E.), 
Apr. 1948, 86-87 

Picker, Sidney and Bader, Louis, Marketing 
Drugs and Cosmetics, (Gillespie, Karen 
R.), Oct. 1947, 105 

Plant, George and Pope, John B., Retail Job 
Analysis and Evaluation, (Krusa, Hans E.), 
Feb. 1947, 30 

Pope, John B. and Plant, George, Retail Job 
Analysis and Evaluation, (Krusa, Hans E.), 
Feb. 1947, 30 

Pratt, Dudley, Johnson, Forrest Hayden and 
Boise, Robert W., Jr., Job Evaluation, 
(Krusa, Hans E.), Feb. 1947, 29 


Staff of Printers’ Ink, Printers’ Ink Refresher 
Course in Advertising, Selling, and Mer- 
chandising, (Cowee, Howard M.), Feb. 
1948, 41 


Quimby, Harold R., Pacemakers of Progress, 
The Story of Shoes and the Shoe Industry, 
(Gillespie, Karen R.), Apr. 1947, 65 


Rados, William, How to Select Better Sales- 
men, (Thompson, Willard M.), Apr. 1947, 
66 


Reagan, David A. and Duddy, Edward A. 
Marketing, (Ellsworth, T. D.), Oct. 1948. 


129-130 


== 


Research and Policy Committee for Eco- 
nomic Development, Meeting the Special 
Problems of Small Business, (Westervelt, 
Richard E.), Feb. 1948, 41 

Robinson, O. P., Brisco, Norris A. and Grif- 
fith, Grace, Store Salesmanship, 3rd edi- 
tion, (Thompson, Willard M.), Oct. 1947, 
104 

Roth, Charles B. and Vaughn, Gwenyth R., 
Effective Personality Building, (Thompson, 
Willard M.), Oct. 1947, 104-105 

Roth, Charles B., Secrets of Closing Sales, 
(Thompson, Willard M.), Apr. 1947, 67 


Schaller, Elmer O., Goldenthal, Irving and 
Wingate, John W., A Workbook for Retail 
Buying and Marketing, 2nd edition, (Mc- 
Math, C. B., Jr.), Feb. 1947, 29 

Schreiber, Robert E. and Calvert, Leonard, 
Building an Audio-Visual Program, (Mc- 
Ewen, James L.), Oct. 1948, 127 

Smith, Paul E. and Breen, George E., Selling 
in Stores, (McEwen, J. L.), Dec. 1947, 
152-153 

Snider, Joseph L., The Guarantee of Work 
and Wages, (Krusa, Hans E.), Oct. 1947, 
106 

Statistical Research Group, Columbia Uni- 
versity, Sampling Inspection ; Selected Tech- 
niques of Statistical Analysis, (Lockley, 
(Lawrence C.), Oct. 1948, 127 

Stone, Robert, Profitable Direct Mail Meth- 
ods, (Cowee, Howard M.), Feb. 1948, 40- 


41 


Taylor, Frederick Winslow, Scientific Man- 
agement, (Ellsworth, T. D.), Dec. 1948, 
180-181 

Tebbel, John, The Marshall Fields, A Study 
in Wealth, (Lockley, Lawrence C.), Feb. 
1948, 40 

Tootle, Harry King, Employees Are People, 
(Krusa, Hans E.), Oct. 1947, 106 

Towe, Andrew R. and Copeland, Melvin T., 
The Board of Directors and Business Man- 
agement, (Krusa, Hans E.), Dec. 1947, 154 


United States Department of Commerce, In- 
quiry Reference Service, Store Arrange- 
ment and Display, (Krusa, Hans E.), Feb. 
1947, 31 

Unterberger, S. Herbert and Malin, Max, Op- 
erating Under the Taft-Hartley Act, (Mc- 
Ewen, James L.), Feb. 1948, 42 


Vaughn, Gwenyth R. and Roth Charles B., 
Effective Personality Building, (Thompson, 
Willard M.), Oct. 1947, 104-105 


Walters, R. G. and Wingate, John W., Funda- 
mentals of Selling, 5th Edition, (McEwen, 
James L.), Dec. 1948, 183 


Whiting, Percy H., The 5 Great Rules of 
Selling, (McEwen, James L.), Oct. 1948, 
127-128 

Wingate, John W. and Brisco, Norris A., Buy- 
ing for Retail Stores, revised edition, 
(Schaller, E. O.), Feb. 1947, 29 

Wingate, John W. and Walters, R. G., Funda- 
mentals of Selling, sth edition, (McEwen, 
James L.), Dec. 1948, 183 

Wingate, John W., Schaller, Elmer O. and 
Goldenthal, Irving, A Workbook for Re- 
tail Buying and Marketing, 2nd edition, 
(McMath, C. B., Jr.), Feb. 1947, 29 


Yocum, James C., assisted by Ferrin, Emma, 
Information Sources for Small Businesses, 
(Lockley, Lawrence C.), Apr. 1947, 65-66 


Zeisel, Hans, Say It with Figures, (Lockley, 
Lawrence C.), Apr. 1948, 86 


Reviewer of Book 


(Cowee, Howard M.), 


Newspaper Advertising, Lund, John V., 
Feb. 1948, 41 


Printers’ Ink Refresher Course in Adver- 
tising, Selling, and Merchandising, Staff 
of Printers’ Ink, Feb. 1948, 41 

Profitable Direct Mail Methods, Stone, 
Robert, Feb. 1948, 40-41 


(Ellsworth, T. D.), 


Introduction to Marketing, Converse, Paul 
D. and Jones, Fred M., Dec. 1948, 180 


Marketing, Duddy, Edward A. and Reagan, 
David A., Oct. 1948, 129-130 

Retailing, Brisco, Norris A., 2nd edition 
revised by Brisco, Norris B., Dec. 1947, 
152 

Scientific Management, Taylor, Frederick 
Winslow, Dec. 1948, 180-181 


(Gillespie, Karen R.), 


Fur —A Practical Treatise, revised edition, 
Bachrach, Max, Oct. 1947, 104 


Marketing Drugs and Cosmetics, Bader, 
Louis and Picker, Sidney, Oct. 1947, 105 

The Marriage of Diamonds and Dolls, 
Lewis, Mary E., in collaboration with 
Dignam, Dorothy, Apr. 1947, 66-67 

Pacemakers of Progress, The Story of 


Shoes and the Shoe Industry, Quimby, 
Harold R., Apr. 1947, 65 


-—— 
— 


(Krusa, Hans E.), 


The Board of Directors and Business Man- 
agement, Copeland, Melvin T. and Towe, 
Andrew R., Dec. 1947, 154 


Employees Are People, Tootle, Harry King, 
Oct. 1947, 106 

Good Lighting for People at Work in Read- 
ing Rooms and Offices, Holway, Alfred 
H. and Jameson, Dorothea, Dec. 1947, 
154 

The Guarantee of Work and Wages, Snider, 
Joseph L., Oct. 1947, 106 


Job Evaluation, Johnson, Forest Hayden, 
Boise, Robert W. Jr., and Pratt, Dudley, 
Feb. 1947, 29 


Manual on Receiving Department Opera- 
tions, revised edition, edited by Mongeon, 
Leonard, Oct. 1947, 106 

Modern Store Design, Burke, Gene and 
Kober, Edgar, Feb. 1947, 30-31 

Retail Credit Fundamentals, revised edi- 
tion, Phelps, Clyde William, Apr. 1948, 
86-87 

Retail Job Analysis and Evaluation, Plant, 
George and Pope, John B., Feb. 1947, 30 


Store Arrangement and Display, United 
States Department of Commerce, In- 
quiry Reference Service, Feb. 1947, 31 


(Lockley, Lawrence C.), 


Expenses and Profits of Limited Price Va- 
riety Stores in 1947, Brown, Milton P., 
Dec. 1948, 181-182 

Information Sources for Small Businesses, 
Yocum, James C., assisted by Ferrin, 
Emma, Apr. 1947, 65-66 


The Location of Economic Activity, Hoover, 
Edgar M., Dec. 1948, 182 

Market and Marketing Analysis, Heidings- 
field, Myron S. and Blankenship, Albert 
B., Dec. 1947, 153 

Marketing Handbook, edited by Nystrom, 
Paul H., Apr. 1948, 87 

The Marshall Fields, A Study in Wealth, 
Tebbel, John, Feb. 1948, 40 

Operating Results of Department and Spe- 
cialty Stores in 1946, McNair, Malcolm 
P., Oct. 1947, 105-106 

A Reading List on Business Administra- 
tion, The Amos Tuck School of Business 
Administration, Dec. 1947, 152 

Sampling Inspection, Statistical Research 
Group, Columbia University, Oct. 1948, 
127 


Say It with Figures, Zeisel, Hans, Apr. 1948, 
86 


Selected Techniques of Statistical Analysis, 
Statistical Research Group, Columbia 
University, Oct. 1948, 127 

The Shops of Britain, Levy, Hermann, Oct. 
1948, 126-127 


(McEwen, James L.), 


Building an Audio-Visual Program, 
Schreiber, Robert E. and Calvert, 
Leonard, Oct. 1948, 127 


Films in Business and Industry, Gipson, 
Henry Clay, Dec. 1948, 182-183 

The 5 Great Rules of Selling, Whiting, 
Percy H., Oct. 1948, 127-128 

Fundamentals of Selling, 5th edition, Wal- 
ters, R. G. and Wingate, John W., Dec. 
1948, 183 

Operating Under the Taft-Hartley Act, 
Malin, Max and Unterberger, S. Her- 
bert, Feb. 1948, 42 

Practical Job Evaluation, Jones, Philip W., 
Oct. 1948, 128-129 

Selling in Stores, Smith, Paul E. and Breen, 
George E., Dec. 1947, 152-153 

The Use of Training Films in Department 
and Specialty Stores, Hague, Harry M., 
Dec. 1948, 183-184 


(McMath, C. B., Jr.), 


The Elements of Marketing, 3rd revised 
edition, Converse, Paul D. and Huegy, 
Harvey W., Oct. 1947, 103 

A Workbook for Retail Buying and Mar- 
keting, 2nd edition, Wingate, John W., 
Schaller, Elmer O., and Goldenthal, Irv- 
ing, Feb. 1947, 29 


(Schaller, E. O.), 


Buying for Retail Stores, revised edition, 
Wingate, John W. and Brisco, Norris A., 
Feb. 1947, 29 

Departmental Merchandising and Operat- 
ing Results of Department Stores and 
Specialty Stores, Controllers’ Congress, 
National Retail Dry Goods Association, 
Oct. 1948, 129 

Merchandising Arithmetic for Retail Train- 
ing, revised edition, Chambers, Irene M., 
Feb. 1948, 41-42 


(Spencer, Kathryn C.), 


Apparel Accessories, Gillespie, Karen R., 
Apr. 1947, 65 


| 


(Taylor, Matilda), 


Fashion Fundamentals, Chambers, Bernice 
G., Oct. 1948, 126 


(Thompson, Willard M.), 


Effective Personality Building, Vaughn, 
Gwenyth R. and Roth, Charles B., Oct. 
1947, 104-105 

How to Select Better Salesmen, Rados, Wil- 
liam, Apr. 1947, 66 


The Preparation and Use of Visual Aids, 
Haas, Kenneth B. and Packer, Harry Q., 
Feb. 1947, 30 


Secrets of Closing Sales, Roth, Charles B., 
Apr. 1947, 67 

Store Salesmanship, 3rd edition, Brisco, 
Norris A., Griffith, Grace, and Robinson, 
O. P., Oct. 1947, 104 


(Viser, Festus J.), 


Applied Retailing, Hitchcock, Louise S., 
Oct. 1948, 128 


(Westervelt, Richard E.), 


Fundamentals of Salesmanship, California 
State Education Department, Vocational 
Education Commission, Business Educa- — 
tion Bureau, Apr. 1948, 86 

Indications of Current Business Conditions, 
Palmer, Edgar Z., Dec. 1947, 153 

Meeting the Special Problems of Small 
Business, Research and Policy Commit- 
tee for Economic Development, Feb. 
1948, 41 

Paint Power and How to Sell It, Kent, 
Lenore, Feb. 1948, 42 

The Pre-War Industrial Pattern of Wis- 
consin, Palmer, Edgar Z., Dec. 1947, 
153-154 


—— 


